WORKSHOP
AGENDA

March 3, 2009



CITY OF TREASURE ISLAND, FLORIDA
BOARD OF COMMISSIONERS WORKSHOP
March 3, 2009
IMMEDIATELY FOLLOWING THE COMMISSION MEETING

L DISCUSSION ITEMS:
1. Consideration of Res. 09-08, Sand Sculpture Event

2. Consideration of Ord. 09-03, Definition of Tourist Dwelling
3. Discussion Regarding County Funding of Gulf Boulevard Improvements

I OLD BUSINESS:

] CITY MANAGER/CITY ATTORNEY REPORTS AND COMMENTS:
IV. REPORTS & COMMENTS BY COMMISSIONERS:

V. PUBLIC COMMENTS:

VI ADJOURNMENT:

Any person desiring to file an appeal to any action taken by the Commission at this meeting will need a record of the proceedings and for such
purpose may be required to insure that a verbatim transcript is made. Said transcript shall be made by the appellant at his or her expense.

Therefore, you may wish to provide a court reporter at your expense.

Any person with a disability who needs any accommodation in order to participate in this proceeding is entitled to assistance at no cost. Please
contact the office of the City Clerk in writing at 120 - 108 Avenue, Treasure Island FL 33706 or by phone at 727 547 4575 at least two working
days prior to the meeting to advise what assistance is needed



DATE: February 23, 2009
TO: Reid Silverboard, City Manager
FROM: Cathy Hayduke, Parks and Recreation Director

SUBJECT:  Res 09-08, Request for Treasure Island Sand Sculpturing Festival

DISCUSSION:

The Treasure Island Chamber of Commerce, Celebrity Marketing Inc., and Sanding Ovations
have requested approval for the proposed Treasure Island Sand Sculpturing Festival to be held on
the public beach located at Gulf Boulevard and 104™ Avenue. Activities associated with the
event will begin April 17, 2009 when the sand will be delivered to the beach; however, the
festival will be held from Thursday, April 23 through Sunday, April 26, 2009. The time line for
the event is as follows:

April 17,2009 250 tons of sand, 10 truckloads each with 25 tons, will be delivered to the
beach. Sculpting site will be fenced in.

April 18-22,2009  Event setup; sculpting on demo site; merchandise sales

April 23-26,2009  Competition on individual sculptures, total of eight sculptures from April
23-25; festival will be held April 23-26 from 10:00am until 9:00 pm each
day with vendors; live radio broadcast and entertainment with bands and
disc jockey; beach parking; family and children’s open area for sculpting.
Competition ends on April 25" with award ceremony and live music in
the evening at approximately 7:00pm. The festival will be concluded on
April 26" at 9:00pm.

The Chamber of Commerce, Celebrity Marketing, Inc. and Sanding Ovations would like to
request permission and assistance with the following items:

1. Approval for 250 tons of imported sand to be delivered to the beach on April 17, 2009.
Staff has spoken with the event organizers and informed them of the Relay for Life event
to be held on the beach from April 17-18, 2009 and supplied them with a site plan for the
event. The event organizers have agreed to place the sand away from the Relay for Life
event area.
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10.
11.

12.

13.

According to Meredith Corson from Sanding Ovations the imported sand will be
compatible with the natural beach sand. They have been using the same sand on Treasure
Island beach for approximately fifteen (15) years. The imported sand is finer with no
pebbles or rocks. The sand sculptures themselves are just sand and water. When
sculptures are completed, a water based biodegradable solution is sprayed on the
sculpture to protect them from the sun and wind.

Completed sculptures are to remain on display for an additional twenty (20) days after the
conclusion of the festival. Twenty days after the event would be May 16, 2009. The event
organizers would like to request the assistance of the City with grading down the sand
sculptures at the end of the twenty day viewing period.

Request for use of a banner announcing the event. The City has a newly established
banner policy. The event organizers may submit a Banner Permit Application with
applicable fees to the Recreation Director. The event organizers would be responsible for
purchasing their own banner.

The event organizers would like permission to section off a portion of the beach for the
sculptures. Additionally, they would like permission to place sponsorships banners within
the sectioned off beach area.

Additionally lighting would be required at the sculpture area during display period —
April 18 through May 16, 2009.

Approval for Beach Parking from April 23 through 26, 2009. However, competitor,
vendor, news and radio stations, and entertainment vehicles may be driving on and off the
beach from April 17 through April 26, 2009.

Vendors will be on the beach from April 23 through April 26. Vendors would include
beer vendors; food and retail merchants; and information booths.

Permission for live radio broadcasts and music; DJ’s from April 23 through 26, 2009.
Permission to use generators throughout the competition and festival.

Assistance from the Police Department with vehicle and pedestrian traffic from April 23
through 26, 2009. Additional days may be required during competition and after festival
depending on the amount of attendance the competition receives.

The event organizers are requesting the use of the City backhoe and staff periodically
throughout the event to assist with moving the sand. Meredith Corson indicated that they
would give advance notice of use of backhoe and staff.

Request for any type of fencing that the City may have to fence in the sculpting area,
flood lighting for night viewing and use of a water truck. Staff spoke with Meredith
Corson and Dominique Reiter and informed them that the City does not have the
requested material. The Chamber of Commerce will contact Johnson Brother’s for
assistance with these items.

RECOMMENDATION:

1.

Staff is recommending approval of the event providing that the Treasure Island Chamber of
Commerce, Celebrity Marketing, Inc. and Sanding Ovations adhere to the following conditions
and requirements.

The Commission approves holding the event from April 17 -26, 2009 on the public
beach.
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10.

11.

The Treasure Island Chamber of Commerce, Celebrity Marketing, Inc. and Sanding
Ovations will be required to provide a liability insurance policy naming the City of
Treasure Island as additional insured entity at a level of no less than one million dollars.
The certificate of insurance is to be on file in the Recreation Department prior to April
17, 2009. All activities occurring in conjunction with the Treasure Island Sand
Sculpturing Festival must be listed on the liability policy.

The Chamber of Commerce and Celebrity Marketing, Inc. will be responsible for
securing and obtaining the necessary permission or permits from the City of St.
Petersburg, the Florida Department of Environmental Protection, Pinellas County Parks
Department and any other entity that may be required prior to the event. The City of St.
Petersburg does require additional requirements for approval of use of their property.
Both the City of St. Petersburg and Pinellas County will require a certificate of insurance
naming their entity as additional insured.

The Chamber of Commerce and Celebrity Marketing, Inc. will reimburse the City of
Treasure Island for all personnel and equipment costs for the Police Department; Parks
and Recreation Department and Public Works Department. Personnel costs are
undetermined at this time as it is unclear as to the amount of staff hours that city
personnel will dedicate to assisting with traffic control; operation of backhoe; additional
trash collection; etc...

The sand used for the sculpting must be compatible with the beach sand and readily
gradable at the end of the event. Turtle nesting season begins May 1 and may impact the
ability of city to spread the sand on the beach. The permit from DEP must include
authorization to spread the sand on the beach after the viewing period concludes.

The City of Treasure Island will coordinate and operate the parking of vehicles on the
beach. Vendors and media should park vehicles in the County Lot at Gulf Boulevard and
104" Avenue.

City tables and chairs will be available upon request for a fee of $5.00 plus tax for tables
and $1.00 plus tax for chairs. Lost or damaged property will be charged to the Chamber
of Commerce and Celebrity Marketing, Inc.

The Chamber and Celebrity Marketing, Inc. must provide a detailed site plan of the event
area to the Recreation Department for approval. Additionally, the site plan must be
submitted to Steve West, at the Florida Department of Environmental Protections, for
approval of the event on the public beach.

The Chamber of Commerce and Celebrity Marketing, Inc. will be charged for any
electricity used from the City’s panel box during the beach event for entertainment, food
and beverage concessions and vendors, sand sculpting competition. It is the
recommendation of the City that food and beverage concessionaires and vendors be
required to provide their own generators to operate their booths and concessions.

It will be the responsibility of the Chamber of Commerce and Celebrity Marketing, Inc.
to provide licensed security guards or off-duty police officers to provide security
throughout the competition and festival and for the 20 day viewing period after the
festival if deemed needed by the festival organizers to protect the sculptures.

The Chamber of Commerce will be responsible for obtaining the necessary licenses for
whatever alcoholic beverage will be served and a fee charged. A copy of the license is to
be on file in the Recreation Office prior to the event and must be posted at the event area
where alcohol is being served.



12. The Chamber of Commerce and Celebrity Marketing, Inc. will be required to obtain the
necessary permits from the City of Treasure Island’s Community Improvement
Department for tents, staging and proposed cooking areas.

13. The Chamber of Commerce and Celebrity Marketing, Inc. will be responsible for
providing the staging, sound and lights for the beach entertainment. Additionally, staff is
recommending that the event area be lit to provide safety of beach participants. The
lighting should comply with the Department of Environmental Protection standards for
sea turtle protection.

14. All entertainment and activities on the beach must conclude by 11:00 pm nightly.

15. The Chamber of Commerce and Celebrity Marketing, Inc. will be responsible for keeping
the event area clean and free from trash.

16. The Chamber of Commerce, Celebrity Marketing, Inc. and Sanding Ovations will be
responsible for abiding by all City Ordinances.

Res 09-08, Sand Sculpturing Fest cover memo workshop 3-3-09 final



NATIONAL
SAND
SCULPTING
CUP SERIES

APRIL 23-26,
2009

Treasure Island, FL

EVENT SPONSORSHIP

This master sand sculpting competition
features nationally renowned sculptors
and is attended by spectators of all
ages during this week of art and
entertainment. This event is guaranteed
to receive attention from local, national
and international media outlets and is
the perfect opportunity for corporate
sponsorship, exposure and even client
entertainment.



PRESENTING SPONSOR $35,000
Company highlighted as the Local Presenting Sponsor during the television broadcast of that event
Company name/logo on all National Official printed materials
Company name/logo mentioned on all local paid advertising and public relations
Company mention during live DJ broadcast from the event
Company name and live link on website
Company name/logo on some event merchandise
Company name/logo on banner displayed in a prime location for several weeks before the event.
Company logo (large size) on local roadside billboard
Two company banners (large size) in prime locations along the fencing
Company name/logo in a prime location on the event staff T-shirts
Company name/logo on your own sand sculpture as part of the demonstration sand sculpture
Company name/logo on People’s Choice Ballot Box
Company name/logo on event brochure
Opportunities for increased company visibility as well as media opportunities as the event gets closer
Full page, full color ad in the program books distributed at VIP parties
16 passes to all parties
Ten feet of space in the vendor area for all vendor days for your company to distribute marketing materials of your choice

SAND SPONSOR $25,000
Company name included on sponsor scroll of local television show
Company name/logo on all National Official printed materials
Company name/logo mentioned on all ocal paid advertising
Company mention during live DJ broadcast from the event
Company name and live link on website
Company name/logo on banner displayed in a prime location for several weeks before the event.
Company logo (large size) on local roadside billboard
Two company banners (large size) in prime locations along the fencing
Company name/logo in a prime location on the event staff T-shirts
Company name/logo on your own sand sculpture as part of the demonstration sand sculpture
Company name/logo on People’s Choice Ballot Box
Company name/logo on event brochure
Opportunities for increased company visibility as well as media opportunities as the event gets closer
Full page, full color ad in the program books distributed at VIP parties

14 passes to all parties
Ten feet of space in the vendor area for all vendor days for your company to distribute marketing materials of your choice



WATER SPONSOR $15,000
Company name included on sponsor scroll of local television
show

Company name/logo mentioned on some local paid advertis-
ing

Company mention during live DJ broadcast from the event
Company name and live link on website

Company name/logo on banner displayed in a prime location
for several weeks before the event.

Company logo (medium size) on local roadside billboard
Two company banners (large size) in prime locations along
the fencing

Company name/logo in a prime location on the event staff
T-shirts

Company name/logo on your own sand sculpture as part of
the demonstration sand sculpture

Opportunities for increased company visibility as well as
media opportunities as the event gets closer

Full page, full color ad in the program books distributed at
VIP parties

12 passes to all parties

Eight feet of space in the vendor area for all vendor days

for your company to distribute marketing materials of your
choice

SCULPTOR SPONSOR $10,000
Company name included on sponsor scroll of local television
show
Company name and live link on website
Company name/logo on banner displayed in a prime location
for several weeks before the event.

Company logo (medium size) on local roadside billboard
Two company banners (small size) in prime locations along
the fencing

Company name/logo in a on the event staff T-shirts
Company name/logo on your own sand scuipture as part of
the demonstration sand sculpture

Opportunities for increased company visibility as well as
media opportunities as the event gets closer

Full page, full color ad in the program books distributed at
VIP parties

10 passes to all parties

Six feet of space in the vendor area for all vendor days for
your company to distribute marketing materials of your
choice

PAIL SPONSOR $5,000

Company name and live link on website
Company name/logo on banner displayed in a prime location
for several weeks before the event.
Company banners (small size) along the fencing
Company name/logo on the event staff T-shirts
Opportunities for increased company visibility as well as
media opportunities as the event gets closer
Full page, full color ad in the program books distributed at
VIP parties
8 passes to all parties

SHOVEL SPONSOR $2,500
Company name and live link on website
Company name/logo on banner displayed in a prime location
for several weeks before the event.
Company name/logo on a sponsor banner at the local event
Company name/logo on the event staff T-shirts
Full page, full color ad in the program books distributed at
VIP parties
6 passes to all parties



[ ]

SUN SPONSOR $1,000
Company name and live link on website
Company name/logo on banner displayed in
a prime location for several weeks before the
event.

Company name/logo on a sponsor banner at
the local event
Company name/logo on the event staff T-
shirts
Recognition in the program books distributed
at VIP parties
4 passes to all parties

VIP SPONSOR $500
Company name and live link on website
Recognition in the program books distributed
at VIP parties
2 passes to all parties

BEACH TENT SPONSORSHIP $15,000
Company name/logo boldly visable as the

Beach Tent Sponsor during the local broadcast

of the event.
Company name/logo in at least 4 prominent
places on the tens

Company name/logo on all printed materieals
referring to the tent (i.e. party invitations, cre-

dentials, celebrity autograph signings, ECT.)

SCRATCH TICKET SPONSOR $3,000
(2 Spots available)
* Company name/logo on all raffle tickets sold
during the local event

VENDORS
Vendor space must be purchased for all three
days. All vendor booths will be 10 feet deep

FOOD VENDORS
12 Feet in length: $2,000
6 Feet in length: $1,000

CRAFT VENDORS
10 Feet in length: $1,000
. 5 Feet in length: $750

WWW.CELEBRITYMARKETING.COM

978.749.6700

CELEBRITY MARKETING INC.
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Haxduke‘ Cathx

From: meredith corson [mcorsonl@tampabay.rr.com] Sent: Sun 2/22/2009 4:33 PM
To: Hayduke, Cathy

Cc:

Subject: sand

Attachments:

Cathy, here's what you needed to know about the sand...
The sand we use is compatible to the natural beach sand. We have been using it on Treasure Island beaches for 15 years. The
sand sculptures themselves are just sand and water, When finished a water based biodegradable solution is sprayed on to protect

them from the sun and wind.

Supplies and equipment needed:

Backhoe 4/17,18, 19, 20, 21 (John)

4 light generator (2)...I don't think we need these until the vendors come out and competition starts. 4/23 - 26 might want to check
with Erin,

3,000 - 4,000 galion water truck. 4/17 -25. (John)

Orange snow fencing (350)

This is the rest of the wish list. We are also going to ask T.I. True Value if they can help with some of the smaller items
(20) 5 gallon buckets

(16) 55 gallon drums. no holes

(1) 35 gallon barrel (large plastic trash barrel with lid)
(6) 8" asphalt tampers

(4) Rakes

Survey tape (1000)

Stakes 3’ (150)

4’ stakes (50)

Screws 3" drywall 20lb.s

C-clamps (100)

Duct tape 8 rolls

Hoses for demo pile

Nozzles, multi adjustable (3)

Water sprayers 1-2qts. (10)

2 gallon garden sprayers (10)

Elmers white glue (10 gallons)

Elmers wood glue (3 gallons)

We are asking Publix for

Medium size Styrofoam Coolers 4
Sunscreen

Drinking water (10 cases, 24 pack)
Gatorade (10 cases) any flavor

http://mytreasureisland.org/exchange/chayduke/Inbox/sand. EML.?Cmd=open 2/23/2009



Treasure Island Sand Sculpting Festival Overview

The Treasure Island Sand Sculpting Festival will be taking place from April 17" when
the sand is delivered but the actual activities will be from April 23 to April 26, 2009..
Celebrity Marketing, Inc and Sanding Ovations would like to request approval for the
following items to occur. These items are important to both the enjoyment and
solicitation of sponsors and patrons. We are asking the following be approved:

1)Approval for 250 tons of imported sand to be delivered on April 17th. (We can provide
the ingredients of the sand.)

2)Completed sculptures to remain on display for 20 days after the conclusion of the
festival.

3)Banner across the street at the end of the bridge announcing the event 2 weeks prior to
the event

4)To section off part of the beach for the sculpting to be done

5)Banners to be placed within the sectioned off beach area.

6)Additional lighting at sculpture site during display period

7)Beach parking from April 23 — April 26

8)Vendors on the beach April 23 — April 26 — these would include beer vendor, food
merchants, retail merchants and information booths

9)Live music/ DJ/ entertainment April 23 — April 26

10)Live radio broadcast possibly April 23 — April 26

11) Generators maybe used at different points during the Festival

12)Traffic Pattern — There may be traffic assistance needed April 23 — 26

13)Media trucks may need to park near sculpting site

14)We are asking for use of the city tractor to place delivered sand in the appropriate
places from April 17" to April 25th

15)Is there any type of barriers that the city has access to in order to fence in the sculpting
area

16)Use of the city water truck or access to a nearby hydrant from April 17 — April 25
17)Use of fire hose from hydrant to sculptor piles on April 23™

18)Does the city have access to flood lights for night viewing

Timeline

April 17"

9:00am 10 Truckloads of sand delivered
Sculpting site fenced in

April 18" — 19"
Pound up and sculpting on demo site
Event merchandise sales

April 20" — 22
Sculpting on demo site
Port a potties arrive



April 23" - 25"
Competition on individual sculptures 8 in total

April 23™ - 26"

Sculpting area lit for night viewing

10am to 9pm vendors on beach (all vendors must register with the event and must
display event credentials at all time and must adhere to city regulations)

Live radio broadcast or entertainment on beach (live band or dj)

Beach parking

Kids pile open for family sculpting

April 25"
Competition ends
7:00pm Awards ceremony and live band

April 26"
No sculpting just sculpture viewing



RESOLUTION NO. 09-08

A RESOLUTION OF THE CITY COMMISSION OF THE CITY OF
TREASURE ISLAND APPROVING THE LOCATION AND USE OF
THE TREASURE ISLAND BEACH FOR THE TREASURE ISLAND
SAND SCULPTURING COMPETITON AND FESTIVAL; FOR A
TEMPORARY PUBLIC PARKING AREA FOR THE EVENT ON
THURSDAY, APRIL 23 THROUGH SUNDAY, APRIL 26, 2009;
AND PROVIDING AN EFFECTIVE DATE.

WHEREAS, the Treasure Island Chamber of Commerce, Celebrity Marketing, Inc. and
Sanding Ovations would like to sponsor an event named Treasure Island Sand
Sculpturing Competition and Festival within the City of Treasure Island; and

WHEREAS, the event will be held April 17 through April 26, 2009 with sculptures
remaining for twenty days after the festival as outlined in the attached Agenda
Cover Memorandum (Exhibit 1); and

WHEREAS, the Treasure Island Chamber of Commerce will take the lead for all
the planning of the event and will provide support and volunteers for the event; and

WHEREAS, the event activities will include a sand sculpturing competition; beach
entertainment and live broadcasts, activities, vendors and food and beverage
concessions; and

WHEREAS, the event sponsors have requested that a temporary parking lot on the
beach immediately north of the event and audience site for vehicles be approved; and

WHEREAS, the event sponsors understand that there are a number of conditions of
approval that will be necessary in order to allow the event and temporary parking to
occeur.

NOW, THEREFORE, THE CITY COMMISSION OF THE CITY OF TREASURE ISLAND
DOES RESOLVE THAT:

Section 1.

1. The Commission approves holding the event on April 17-26, 2009 with a
festival scheduled from April 23 through April 26, 2009 on the public beach.

2. The Treasure Island Chamber of Commerce, Celebrity Marketing, Inc. and
Sanding Ovations will be required to provide a liability insurance policy
naming the City of Treasure Island as additional insured entity at a level no
less than one million dollars. The certificate of insurance is to be on file in the
Recreation Department prior to April 17, 2009. All activities occurring in
conjunction with the Treasure Island Sand Sculpturing Competition and
Festival must be listed on the liability policy.

3. The Chamber of Commerce and Celebrity Marketing, Inc. will be responsible
for securing and obtaining the necessary permission or permits from the City
of St. Petersburg, the Florida Department of Environmental Protection,
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10.

1.

12.

13.

14.

15.

Pinellas County Parks Department and any other entity that may be required
prior to the event.

The Chamber of Commerce and Celebrity Marketing, Inc. will reimburse the
City of Treasure Island for personnel and equipment costs for the Tl Police
Department, Parks and Recreation Department and Public Works
Department employees for the event. Personnel costs are undetermined at
this time as it is not known how many staff hours that city personnel will need
to dedicate to assisting with traffic control; operation of backhoe; additional
trash collection; setup and break down of event area; etc....

The Chamber of Commerce will be responsible for keeping the event areas
clean and free from trash.

The sand used for the sculpting must be compatible with the beach sand and
readily gradable at the end of the event. Turtle nesting season begins May 1
and may impact the ability of the city to spread the sand on the beach. The
permit from DEP must include authorization to spread the sand on the beach
after the viewing period concludes.

The City of Treasure Island will coordinate and operate the parking of
vehicles on the beach. Vendors and media should park vehicles in the
County Lot located at Gulf Boulevard and 104™ Avenue.

The Chamber of Commerce is responsible for obtaining the necessary liquor
licenses for wherever alcohol beverage will be served and a fee charged. A
copy of the liquor license is to be on file in the Recreation Office prior to the
event.

All entertainment and activities on the beach must conclude by 11:00 pm
nightly.

The Chamber of Commerce and Celebrity Marketing, Inc. must submit a
detailed site plan of the event area to the Parks and Recreation Department
for approval. Additionally, the site plan must be submitted to Steve West from
the Department of Environmental Protection for approval of the event on the
beach.

The Chamber of Commerce and Celebrity Marketing, Inc. will need to obtain
the necessary permits from the City of Treasure Island’s Community
Improvement Department for tents, staging and proposed cooking areas.

City tables and chairs will be available upon request for a fee of $5.00 plus
tax for tables and $1.00 plus tax for chairs.

The Chamber and Celebrity Marketing, Inc. will be responsible for providing
the staging, sound and lights for the beach entertainment. Additionally, staff is
recommending that the event area be lit to provide safety of beach
participants. The lighting should comply with the Department of
Environmental Protection’s standards for sea turtles.

The Chamber of Commerce and Celebrity Marketing, Inc. will be charged for
any electricity used from the City’s panel box during the beach event for
entertainment, food and beverage concessions and vendors. It is the
recommendation of the City that food and beverage concessionaires and
vendors be required to provide their own generators to operate their booths
and concessions.

It is the responsibility of the Chamber of Commerce and Celebrity Marketing,
Inc. to provide licensed security guards or off-duty Treasure Island officers to
provide security throughout the competition and festival, and for the 20 day
viewing period after the festival if deemed needed by the festival organizers
to protect the sculptures.
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16. No pets of any sort or glass containers or bottles will be permitted on public
beach, and promotional material for the event should state this.

17. The Chamber of Commerce, Celebrity Marketing, Inc. and Sanding Ovations
will be responsible for abiding by all City Ordinances.

Section 2. This resolution is effective immediately upon adoption.

The foregoing Resolution was offered during Regular Session of the City Commission of
the City of Treasure lIsland, Florida, sitting on the 17th day of March, 2009 by
who moved its adoption; was seconded by and upon
roll call, the vote was:

YEAS:
NAYS:
ABSENT OR ABSTAINING:

Mary H. Maloof, Mayor
ATTEST:

Dawn Foss, City Clerk

Res 09-08, Sand Sculpting Fest workshop 3-3-09 final
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DATE: February 24, 2009
TO: Reid Silverboard, City Manager
FROM: Lynn Rosetti, AICP, City Planner

SUBJECT:  Ord. 09-03, Definition of Dwelling Tourist to Include Multi-family Dwellings

Background:

Currently, Chapter 68-2 of the City’s Land Development Regulations contains a definition of
Dwelling Tourist that addresses only single and two-family dwellings. After careful review by
the City staff and the City Attorney, it was determined that through a scrivener’s error, the
definition of Dwelling Tourist should have also included multi-family dwellings.

Therefore, the Planning and Zoning Board, acting as the Local Planning Agency, conducted a
review and received input from the City staff and attorney on this issue. The Board reviewed the
attached Ordinance, found it to be consistent with the adopted Comprehensive Plan and elements
thereof, and voted to recommend the approval of these changes to the City Commission. The
Board held public hearings/meetings on December 18, 2008, January 15, 2009, and February 19,
2009 wherein the revised definition was discussed and modified. The Board’s recommendation
of approval was passed by unanimous consent.

Recommendation:

Staff recommends the adoption of Ordinance 09-03 pertaining to the inclusion of multi-family
dwelling into the definition of Dwelling Tourist as recommended by the Planning and Zoning
Board, sitting as the Local Planning Agency, and concurs that the adoption of this Ordinance is
consistent with the city’s adopted Comprehensive Plan and elements thereof. It is recommended
that the Commission set the 1** Reading of this Ordinance for the next regular City Commission
meeting on March 17, 2009.

Ord. 09-03, Definition of Dwelling Tourist to include Multi-family Dwellings cover memo workshop 3-3-09
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12/18/08

rak provided a block demonstration of intensity controls. The Chai
rn with open areas being accessible to the iC.

Ms. Reiter arrived at 1.
oard recessed and reconvened at 2:10 pm.

a. Scheduled Public Hearing )Consideration of Land Development
Revision to Tourist Dwelling definition to include Multifamily

The City Attorney began a review of her memo of December 10" regarding a
Proposed Ordinance amending the definition of “Tourist Dwelling” and including
an opinion from the appellate court regarding the Schwartz Gulfcoast Recovery
matter. Ms. Kiefer explained that the hearing has been advertised and she
hopes to begin the hearing with some dialogue and then continue the hearing to
a date certain which alleviates the need for another advertisement.

The City Attorney requested the considered input of the Board in to the history
of Tourist Dwelling and stated that she believes there is a scrivener error in the
code. Ms. Kiefer explained that the definition does not include multi-family
dwellings yet the definition of residential dwelling does.

The City Attorney reviewed the results of the Schwartz case and explained the
Appellate Courts reasoning in making their decision. Ms. Kiefer requested the
Board have a well reasoned discussion and present advice and input to the City
as to what this all means.

The City Attorney requested Board input on a second item included in her memo
of December 10, 2008 and that would be the inclusion of residential treatment
facilities in RM-15.

The Chair opened the public hearing.
Public Comment portion of hearing was closed by the Chair.

Motion was made by Mr. Sierra and seconded by Mr. McConnell to continue the
Public Hearing regarding the revision to the definition of Tourist Dwelling to the
January 15, 2009 scheduled LPA meeting to be held at 1:00 pm. Motion was
passed by unanimous consent.



3.

f consent.

1/15/09

made by Mr Roberts and seconded by Ms. Macintyre to_approve~
the minutes of the ecember 18-2008-as” amended. Motion was

ITEMS OF BUSINESS

a. Continued Public Hearing from December 18, 2008 — Consideration of
Land Development Revision to Dwelling Tourist Definition to include
Multi-family.

The City Attorney inquired if the Board members had an opportunity to read her
memo of December 10, 2008 and also the Appeal from the Eleventh Circuit
Court.

The City Attorney stated that this is a continuation of the public hearing that
was started last month on the issue as to whether or not to revise the City
Ordinance to amend the definition of Tourist Dwellings. Ms. Kiefer noted that
multi-family dwelling is not included in the current definition.

The City Attorney began a discussion regarding the opinion of the Eleventh
Circuit Court of Appeals as it pertains to the Matthew Schwarz case which is
still in litigation. Ms. Kiefer noted that it has been requested that our revision of
the definition of Tourist Dwellings also include Residential Treatment Facilities
in RM-15.

The City Attorney stated that the issue today is whether the Board wished to
recommend to the City Commission that the definition of “Tourist Dwelling” be
amended to include multi-family dwellings. Ms. Kiefer requested that the Board
make a substantial finding of fact to amend the definition with consideration
given to reasons it was not included and the history of tourist dwelling.

Upon a question from Mr. Roberts regarding verbiage on the definition of Tourist
Dwelling, the City Attorney referred him to the draft Ordinance that was included
with her memo.

The City Attorney suggested that the Board begin review of the permitted uses
in the RM-15 zones and then began a review of the Code and stated that she
believes that the exclusion of multi-family dwelling from the definition of tourist
dwelling was inadvertent and does not fit with the rest of the code.



1/15/09

Mr. McConnell requested clarification regarding whether all commercial activity
was specifically excluded unless otherwise specifically permitted.

The City Attorney stated that the City is divided into districts and that under
Section 68-22.1 which prefaces all of the districts it states that no use shall be
allowed in any land use district unless such use is specifically delineated as a
permitted use, special exception use or accessory use which clarifies the
statement that all commercial activity was specifically excluded unless otherwise
specifically permitted.

The City Attorney referred to Section 68-261 which is Purpose and Intent and
which states the purpose of RM-15 Residential Medium district is to delineate
those areas as defined in the Cities Comprehensive Plan as suitable for
residential development of a medium density character.

The City Attorney read the definition of a dwelling unit which states a dwelling
unit means a single unit consisting of not less than 500 feet of living area
providing complete independent living facilities for one family including
permanent provision for living, sleeping, eating, cooking and sanitation but not
iIncluding recreation vehicles, tents, hotels, motels or boarding houses. Ms.
Kiefer stated that her argument in this case was that they were acting like a
hotel which is not permitted in RM-15.

Mr. McConnell requested clarification regarding the 500 feet of living area in a
dwelling unit.

The City Manager, Mr. Reid Silverboard addressed the Board and stated that
the 500 square feet should not be included in the definition of dwelling unit and
also stated that a unit is another flaw or weakness in the definition of dwelling
because usually the more normal definition of a dwelling is a room or a group of
rooms that constitutes a living unit containing living, sleeping and sanitary
facilities.

The City Attorney requested that the Board prioritize their attention to focus on
the definition of tourist dwelling.

Motion was made by Mr. Roberts and seconded by Mr. Johnson to continue the
Public Hearing to the regularly scheduled LPA meeting to be held on February
19, 2009 immediately following the P & Z meeting. Motion was passed by
unanimous consent.



